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APPENDIX B 
Survey Questionnaires (2) 

Revised February 3, 2010 

HR Personnel of Government Agencies/Support Organizations 
BRAC families/individuals  

 
INTRODUCTION: Good morning, my name is Roger Caplan of the The Caplan 
Group. We are currently working with the the Howard County Department of 
Citizen Services, in examining various ways in which they can assist current 
residents and BRAC families find information about human services that are 
available within the county. There is a lot of information on the subject available 
in one form or another, The Caplan Group has been contracted to develop a user 
friendly means of locating the correct information that is quick and efficient. As 
the H/R Department, your input is extremely important to us and we would like to 
take approximately 15 -20 minutes of your time to help your employees easily 
access the wide variety of services that are offered. Please note that the 
information you provide us will not be attributed to you; it is a part of a broader 
survey. We appreciate your cooperation. 
 

1. Have your employees inquired about these types of services (in home 
care for older adults, help for a child with behavioral issues, job 
counseling for a family member with a disability, adult day care, family 
members who English is a second language) through your HR 
department/Support Organization, or another department at the agency? 
If another department - which one? 

2. What (if any) materials are you currently using to give to employees that 
are requesting information for (the above type of services) flyers, 
brochures, or websites?  If websites, which ones do you generally 
recommend to employees who are in need of these types of services?  

3. How would you like to provide information about the above services for 
your employees? A brochure, website, other? Would a brochure that 
includes some reference information on the services I referenced (in 
home care for older adults, children with behavioral issues, job counseling 
for a family member with a disability) be useful to you? 

4. What form of communication do you think would best provide information 
to your employees for the variety of services (child care, in home or out of 
home care for older adults, persons with mental or physical disabilities)  

5. In your opinion would social media (Facebook, Twitter) that discusses 
these types of services be useful for relocating families? 

6. What information about these services do you feel is important to include 
in communication to families that are relocating to the area. 

7. What (if any) materials are you currently using to give to employees that is 
requesting information for (in home or out of home care for older adults, 
teens with drug or alcohol issues, family member with mental or physical 
disabilities) flyers, brochures, or websites?  If websites, which ones do 
you generally recommend to employees who are in need of these types of 
services?  
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8. What terminology would be helpful for you to describe the services from 
the above questions (I am going to read you four terms) then kindly 
respond: 
a. Human Services 
b. Citizen Services 
c. Resident Support 
d. Family Support 
e. None of the above, (can you suggest a term that would help you?) 

 
Thank you for your time, you were very helpful. 
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Resident Relocated Survey 
 

After acquiring names of families/individuals from major employers of employees 
who have relocated to Howard County in the past 24 months, The Caplan Group 
will contact them and ask the following questions: (Note: If we are unable to get 
access to the relocated employees then we will survey the HR personnel 
appropriately rephrasing the questions). 
 
INTRODUCTION: Good evening, my name is Roger Caplan of the Caplan 
Group. We are currently examining various ways in which we can assist current 
residents and relocating families to access information about human services 
that are available within the County.  Because there is so much information on 
the subject that is available in one form or another, The Caplan Group has been 
contracted to develop a user friendly means of finding the right information that is 
quick and efficient. We request about 5 minutes of your time to ask you about 
the variety of services that are offered. Your input would be valuable since you 
recently moved to the county. Please note that no information you provide will be 
referenced to you; it will be only used in the broader survey. Your input will be 
most helpful.  
 

1. If you were in need of some type of human service (examples: help for a 
child with behavioral issues, in home care for older adults, job counseling 
for a person with a disability, a family member or friend for who English is 
a second language) how would you attempt to locate these types of 
services?  Employer (if yes, what department?), friend/family 
recommendation, clergy, family doctor, or your own independent research. 

2. How would you do your research to locate the above type of services? 
Acquire printed materials (if yes, where?), online websites, or mobile 
phone access. 

3. Did you use websites to access information about Howard County prior to 
relocating? If yes, which sites did you visit?  What key words did you type 
into the search engine (i.e. Google, Yahoo, Bing) to start your research? 

4. What prompts you to click on an Icon or Banner on a web site? Does 
anything attract you or dissuade you from clicking on an icon (i.e. Flash) 

5. Prior to relocating to Howard County did you seek information for (child 
care, daycare service for an older family member, or a person in your 
family with a mental or physical disability)? If yes, how did you locate the 
information?   

6.  What terminology would you use or best describes for you to recognize 
services from the above questions in Howard County? I am going to read 
you four terms then kindly respond: 
a. Human Services 
b. Citizen Services 
c. Resident Support 
d. Family Support 
e. None of the above, (can you suggest a term that would help you?) 
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APPENDIX C
Interviews 
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APPENDIX C 
Research Results/Data  

 

 

 

 

 

 

 

 

 



BRAC Marketing Plan March 3, 2010          Page 22 of 25

 

 

 

 

 

 

 

 
 

 

 

 

 

 

 
 

 

 



BRAC Marketing Plan March 3, 2010          Page 23 of 25

 

 

 

 

 

 

 

 

 

 

 

 
 

 
 



BRAC Marketing Plan March 3, 2010          Page 24 of 25

 

 

 

 

 

 

 

 

 

 

 
 

 

 
 

 
 

 



BRAC Marketing Plan March 3, 2010          Page 25 of 25

 

 

 

 

 

 

 


